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We are
professional,
reliable and 
commited

1. INTRODUCTION



What’s linking us together
The chain symbol reflects our heritage, and lays a solid 
foundation for our future. Its consistent look across all applications
embraces and reflects our core values in being professional, 
reliable and committed.

The chain symbol is the key element in the new brand identity
system, and consists of two links in a chain, working to keep a 
bigger system together. This element always appears in a fixed
ratio and size relationship that does not change. Regardless of
region, local language, or language of the application. Do never 
change or modify the chain mark.

1. INTRODUCTION



2. LOGOTYPE



Chain symbol Company name

Logotype

2. LOGOTYPE



The Coromatic logotype is made with both
digital and printed matter in mind. Different printing
methods requires different types of files.
With this in mind we created a set of 4 different
logotypes. The original logotype is the preferred
logotype at all times.

2. LOGOTYPE / Variations

Original logotype
4-color CMYK
(also in RGB)

Solid color 
logotype
2-color PMS

Negative 
monochrome
logotype 1-color 
PMS White

Black monochrome
logotype 1-color 
PMS Black



Always choose the logotype version that will give the 
highest possible contrast. If more options are possible
always choose the original version. 

We can never control all usage of the logotype. 
Sometimes there might be sponsered events, trade fairs
or other cases where someone else is producing
materials.  But in these examples are the basics and this
side of the manual can be shared to other parties
producing materials. 

2. LOGOTYPE / Variations



2. LOGOTYPE / Improper use

1. Never change the color of the logotype

2. Never tilt the logotype

3. Never change the size relationships

4. Never stretch or skew the ratio of the logotype

5. Never change the position of the chain symbol

6. Never change the space between company name and chain symbol

7. Never change the typeface of the company name

8. Never change the color schemes

9. Never use another symbol or image in the vicinity of the logotype

10. Never use shading or other effects on the logotypeCoromatic
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3. TAGLINE

Operations Secured 24/7
The tagline symbol communicates the core offer from Coromatic
to its customers.

It can be used on the same basis as the logotype, standalone or 
in combination with the Coromatic logotype.



COROMATIC RED

PMS: 185C

C:0 M:100 Y:100 K:0

R: 235 G:0 B:0

HEX: #eb0000

NCS: S 1080-R (interiors)

COROMATIC GREY

PMS Cool Gray 9C

C:14 M:12 Y:10 K:60

R: 91 G:91 B:91

HEX: #5b5b5b

NCS: S 6000-N (interiors)

WHITE

PMS White

C:0 M:0 Y:0 K:0

R: 0 G:0 B:0

HEX: #ffffff

NCS: S 0500-N (interiors)

GREYSCALE

Cool Gray 9C -> White

Our colours build our identity. They create recognition and differentiate us from competitors. Correct usage of the 
colors is a fundamental act in building the brand. Our brand colours are Coromatic Red, Coromatic Gray, Black and 
White. The complete scale between black and white is also very useful in creating a more dynamic look in 
presentations and online.

The secondary colours are mainly for more
complex products such as annual reports, special 
campaigns or other special needs. There is also
use for these colours in the PPT-template. Charts
and symbols can carry these colors.

GREEN

C:88 M:12 Y:71 K:0

R: 0 G:144 B:97

DEEP BLUE

C:100 M:79 Y:35 K:0

R: 22 G:62 B:108

CYAN

C:85 M:19 Y:5 K:0

R: 0 G:140 B:202

TANGERINE

C:0 M:59 Y:100 K:0

R: 237 G:109 B:15

PINK

C:12 M:52 Y:18 K:0

R: 204 G:121 B:148

YELLOW

C:0 M:13 Y:100 K:0

R: 255 G:207 B:0

4. COLOURS



AaBbCcDd
123456789

Coromatic secures availability of power and data communications for mission-
critical functions. We are here 24/7 for our customers to ensure high availability
and productivity in facilities, to save lives by securing operations without
disruptions and to protect the environment by optimizing energy consumption.

The typeface of Coromatic is a versatile and 

modern typeface called Akkurat. The 3 different 

cuts of the typface is LIGHT, REGULAR and BOLD. 

All available in italics.

5. TYPOGRAPHY



Akkurat should be used whenever it’s possible. Because of licensing
not all employees can use this typeface in their regular line of work. All 
externally produced material such as advertising or other graphic
design made by agencies or designers should use Akkurat primarily.

When working with in-house produced material with Microsoft Office, Arial 
will be the typeface. Also digital newsletters and web pages will use Arial as 
their bulk typeface.

Akkurat Light
abcdefghijklmnopqrstuvwxyzåäæöø
ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÆÖØ
01234567890°!”#€%&/()=?^*

Akkurat Regular
abcdefghijklmnopqrstuvwxyzåäæöø
ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÆÖØ
01234567890°!”#€%&/()=?^*

Akkurat Bold
abcdefghijklmnopqrstuvwxyzåäæöø
ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÆÖØ
01234567890°!”#€%&/()=?^*

Arial
abcdefghijklmnopqrstuvwxyzåäæöø
ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÆÖØ
01234567890°!”#€%&/()=?^*

Arial Bold
abcdefghijklmnopqrstuvwxyzåäæöø
ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÆÖØ
01234567890°!”#€%&/()=?^*

5. TYPOGRAPHY



6. PRINTED ASSETS / Letterheads



6. PRINTED ASSETS / Letterheads



6. PRINTED ASSETS / Letterheads



6. PRINTED ASSETS / Letterheads



6. PRINTED ASSETS / ISO document template



Company Name  |  Streetstreet 1, 12345 City, Country
T: +46 123 45 67  |  F: +46 123 45 67  |  www.company.se

Name Surname
TITLE TITLE

Direct:  +12 3 45 67 8 9  0 0

Mobile: +12 3 45 67 8 9  0 0

E-mail: name.surname@coromatic.se

t

6. PRINTED ASSETS / Business cards



Company Name  |  Streetstreet 1, 12345 City, Country
T: +46 123 45 67  |  F: +46 123 45 67  |  www.company.se

Name Surname
TITLE TITLE

Direct:  +12 3 45 67 8 9  00

Mobile: +12 3 45 67 8 9  00

E-mail: name.surname@coromatic.se

Name: Akkurat Bold 10/10 pt

Company Info: Name: Akkurat Light 6,5/10 pt

Line: 0,25pt Coromatic Gray

Company Name: Name: Akkurat Bold 6,5/10 pt

5 m
m

5 mm

TITLE:  AKKURAT LIGHT  7/10PT  ALL CAPS

Contact info: Akkurat Regular 7/11pt

X X

85 mm

52
 m

m

6. PRINTED ASSETS / Business cards



Type of asset

Heading and
subheading

Four tiled image

Logo

Tag symbol

W H I T E P A P E R

Increase the efficiency
of your datacenter

6. PRINTED ASSETS / Brochures



Elevator pitch

Consistent
last page with

images

Key facts
(red bullets)

6. PRINTED ASSETS / Brochures



6. PRINTED ASSETS / Envelopes



The new PPT-template is a key
document and should be used at all 
times. There will be assets available in 
the template file that can be used when
presenting your company externally and 
internally. This includes shapes, 
diagrams, maps and together with new 
imagery there will be a coherent look and 
feel throughout the group. 

7. POWER POINT / Templates



7. POWER POINT /Templates



UPS – Uninterruptible
Power Supply
• Specialist i UPS
• Højkvalitetsprodukter
• Højkvalitetsløsninger
• Batteriløsninger
• Pålidelig service/support 24/7

coromatic.dk coromatic.dk

Nødstrøm til Nyt 
Hospital Bispebjerg
”Coromatic har været gode 
til at finde løsninger undervejs
i processen”
Thomas Egedal Kristensen,
Commissioning Leder
på Bispebjerg Hospital

8. ROLL UPS



9. ACCESSOIRES / Symbol application

Examples of how to use the chain
symbol as a pattern to create covers 
for brochures, annual reports, writing
pads, wrapping paper or other
printed matter. 



10. ACCESSOIRES / Clothes

All black clothing should use the 
original logotype in the red and grey
colour scheme. This creates a subtle
and stylish branding to the company
clothes collection.



11. VEHICLES
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